
Kayla Anderson | ARTG 351 | Process Book

This redesign aims to convey a friendly and playful tone 
that coincides with the jovial nature of the Caribbean and 
its culture. The design implements vibrant and festive colors 
to appeal to its Caribbean target audience. The goal was 
to modernize the brand, while maintaining certain aspects 
that consumers are attached to.

Goal of Redesign



Moodboard



Initial Sketches Label Thumbnails Note: From the project’s initial stages, I 
knew I wanted to work with a gradient 
or range of colors for each flavor.



Label Redesign Version 1 Note: These label designs were 
completed in Fall 2021, but as time 
went by I kept finding issues and 
decided to improve them.



Revised Sketches Type Selection Note: The original D&G soda labels 
primarily use a sans-serif typeface that’s 
altered/rotated to feel playful. So, I used 
a typeface that evoked a similar feeling.
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Label Redesign Version 2 Note: The major change in this redesign was 
bringing the brand’s mascot to the forefront.






